


INTRODUCTION
Blogging has become an indespensible part of any serious content 
strategy. A well-designed and well-executed blog post can help you 
raise the profile of your company, drive traffic to your site, and rank 

higher in search engine results. With so much to be gained from 
blogging, what are you waiting for?



BUSINESS
BLOGGING
Creating real value for customers in the 
form of insightful and engaging content has 
become one of the most effective ways 
to create and sustain relationships with 
consumers. However, the shift to content 
is not always an easy one. Creating quality 
content requires time and resources that 
few overworked marketing departments 
can spare. Despite the initial challenges, 
marketing departments can make content 
creation a part of their daily routines, 
maximizing impact and minimizing the time 
and resources required. So where is the 
best place to start? Your company blog.

Why Start Blogging?

Blogging is nothing new, but has only 
begun to pick up steam as a marketing 
strategy in the past few years. Businesses 
are catching on to the inherent benefits of 
blogging and for a company looking to beef 
up their content reserves, a company blog 
is the perfect place to start.

Blogging offers a number of benefits for a 
company, but let’s focus on three to begin 
with:

1.) It increases your authority. When a 
customer is doing research about your 
industry, the more content they find from 
your company relating to industry topics 
and trends, the more your company looks 
like an expert in the area.

2.) It increases your exposure. Search 
engines love fresh content and a steady 
supply will keep you ranking high in search 
results. Also, the more your content is 
viewed and shared, the more reach your 
marketing will have.

3.) It gives you a source of content. Your 
blog is a great proving ground for different 
topics and forms of content. If a particular 
idea resonates, you can expand or divide 
that post into several pieces of related 
content.

keyword. Once you’ve identified these 
influencers, it’s time to start building a 
relationship.

Where to Start

Starting to blog can be intimidating, 
especially if it is a new skill for you. However, 
there is no replacement for jumping right in 
and learning from experience. You will learn 
very quickly about your unique writing style 
and voice, along with the topics that will 

Quick Tip
The easiest way to get blogging 
ideas is by reading other blogs.



engage your audience.

The blogging worksheet included in this 
handbook should give you a jump start on 
your posts, ensuring that your posts have 
compelling titles, engaging introductions, 
and a coherent structure.

Create Content That Breaks Through

Unfortunately, you are not the only one 
to catch on to the value that blogging 
can provide. A recent study by eMarketer 
shows a strong rise in the number of 
companies entering the blogosphere. 
Their study estimates 43% of companies 
started blogging by 2012. How do you go 
about competing with such a crowded 
blogosphere? 

The good news for you (not so much for 
consumers) is that a large majority of the 
content out there isn’t great. Few marketers 
take the time to craft truly breakthrough 
content, opting for faster and less detailed 
pieces that flood the marketplace. By 
keeping your post’s most important aspects 
in mind and focusing on providing value to 
your readers, you can easily create content 
that will shine through the rest and reach 
your customers.

The tip sheet included in this handbook will 

walk you through the important areas of 
your blog posts where you can set yourself 
apart from the competition and create great 
content.

Become a Promotional Powerhouse

Even if you are creating exceptional 
blog posts, you need to be a promotional 
powerhouse to get them the attention they 
deserve. As a modern marketer, you own 
the channels of distribution, both digital and 
social, and it is your responsibility to put the 
effort into creating a kick-ass promotional 
strategy.

The promotional worksheet and checklist 
included in this workbook will help you 
identify the channels and strategies you 
need to maximize your exposure.

Excited to start blogging on your own? Well 
let’s get started!

Quick Tip
A defined promotional process 
helps save time and resources.



TIP SHEET



BLOGGING WORK SHEET



PROMOTION WORKSHEET



PROMOTION CHECKLIST



ABOUT PARDOT
Pardot offers a best-in-class marketing automation platform, powered 
by ExactTarget, that manages prospect interactions such as site visits, 

email, forms, and more. The on-demand suite solves the integration 
challenges faced by B2B marketers by allowing control of once 

disparate online and offline marketing tools in one central interface.
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